


VISION

MISSION We do good work with good people. Through trusting 

partnerships, we build powerful content that educates, 

engages, and inspires.

A world where everyone can 
live healthy and fulfilled lives

Experiment 
Often

Be Humble Be Good to 
Each Other

Value Our 
Partners

Do Good 
Work

We achieve success 

with our partners by 

working together 

to solve complex 

challenges within 

any constraints.

We always work in 

their best interest 

because they enable 

us to do what we 

love each day.

We thrive in an 

environment built 

on transparency 

and mutual respect, 

constructively 

challenging each 

other to grow.

We can always 

improve.

Try new things. Test.

Fail. Tweak. Learn.

FIVE 
COLUMNS
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2008 Column Five Founded

Orange County, CA (47)

Portland, OR (3)
Seattle, WA (2)

San Francisco, CA (1)

Cape Town (1)

Bangkok (1)

Columbia Course

NY Office Opened

Infographics Book 
Published

Visage Founded

Visual News Founded

2012-
2015

2012

2013

2011

2012

Brooklyn, NY (17)

Philadelphia, PA (1)

Where we work
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Our aim is to intimately understand our clients’ 

customers’ wants and needs, then create something 

of value for them. 

Our focus on helping brands find and tell their best 

stories is rooted in our belief that you must inform 

or delight in order to attract. We must leave people 

better off for having engaged with whatever story 

we’re telling.

We help brands find and tell 
their best stories.
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Capabilities + Services

Branding 

Product and brand naming

Logo and visual identity design systems

Brand messaging

Visual language creation

Brand guidelines development

Content strategy

Competitive research and analysis

Communications planning

Persona development 

Buyer journey mapping

Search and keyword strategy

Creative ideation

Campaign planning

Data analysis and data mapping

Content management 

Brand publication design and development

Editorial management 

Content program planning

Web analytics services

Creative content production

Copywriting and copyediting

Data visualization

Infographics

Microcontent

Social content

Presentations

E-books 

White papers

Annual reports

Reports

Interactive content experiences

Live-action video

Animated motion graphics and explainer videos

Website design and development
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Who we work with

WHO WE WORK WITH 6



Visual Identity + Language

Branding
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Top: LinkedIn CAMP, Harder+Company Community Research, ESPEN, GloFit

Bottom: UCB HAAS Institute A New Social Compact, civ.works, LinkedIn Hack Day, Ownzones

VISUAL IDENTITY + LANGUAGE 8



UCI Branded Innovation

VISUAL IDENTITY + LANGUAGE 9



GloFit

VISUAL IDENTITY + LANGUAGE 10



Nike

VISUAL IDENTITY + LANGUAGE 11



USA Today

VISUAL IDENTITY + LANGUAGE 12



13

Web Design + Development

Creat ive Content



ForeSee

WEB DESIGN + DEVELOPMENT 14SEE IT LIVE

https://www.foresee.com/


Skoll Global Threats Fund

WEB DESIGN + DEVELOPMENT 15SEE IT LIVE

http://endingpandemics.org/
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Data Visualization

Creat ive Content



Northwestern University

DATA VISUALIZATION 17SEE IT LIVE

http://www.mideastmedia.org/survey/2015/question/freedom-of-speech/freedom-of-speech.html#q8%5B%5D=%3D1


The World Bank

SEE IT LIVEDATA VISUALIZATION 18

http://smartereducation.worldbank.org/smartereducation/lending.html


Inc. 500

SEE IT LIVEDATA VISUALIZATION 19

https://www.inc.com/500chart/
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Infographics

Creat ive Content



Course Hero

300+ and 
counting

SEE IT LIVEINFOGRAPHICS 21

https://www.coursehero.com/infographics/


Marketo eBay LinkedIn Microsoft

INFOGRAPHICS 22

SEE IT LIVE SEE IT LIVE SEE IT LIVE SEE IT LIVE

https://www.marketo.com/infographics/virtual-reality-a-fresh-perspective-for-marketers/
http://www.ebay.com/gds/10-Uses-For-Fruitcake-That-Don-t-Involve-Eating-It-/10000000186886648/g.html
https://business.linkedin.com/marketing-solutions/blog/t/the-blogging-food-groups-a-well-balanced-diet-of-content-infographic
https://business.linkedin.com/marketing-solutions/blog/t/the-blogging-food-groups-a-well-balanced-diet-of-content-infographic
https://business.linkedin.com/marketing-solutions/blog/t/the-blogging-food-groups-a-well-balanced-diet-of-content-infographic
http://www.huffingtonpost.com/visualnewscom/the-galaxy-quest-going-in_b_4352440.html
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Microcontent

Creat ive Content



SEE IT LIVE

Dropbox

MICROCONTENT 24

https://dropboxforbusinessblog.files.wordpress.com/2016/08/knowledge-worker-infographic3.pdf


SEE IT LIVE

Zendesk

MICROCONTENT 25

https://www.zendesk.com/blog/


SEE IT LIVE

The History Channel

MICROCONTENT 26

http://specials.historyasia.com/bighistory/littlebitsofhistory.html
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E-books

Creat ive Content



E-BOOKS 28

LinkedIn



SEE IT LIVEE-BOOKS 29

Salesforce

http://staging.interactive.columnfivemedia.com/salesforce/salesforce-ebook/
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Annual Reports

Creat ive Content



Girls Who Code

SEE IT LIVEANNUAL REPORTS 31

https://girlswhocode.com/2016report/


Krochet Kids Intl.

SEE IT LIVEANNUAL REPORTS 32

https://www.krochetkids.org/report-2013/


Pacific Life 2016

SEE IT LIVEANNUAL REPORTS 33

https://www.pacificlife.com/crp/public/about_pacific_life/financials_investments/2016_AR_web.pdf


Pacific Life 2015 Pacific Life 2014
SEE IT LIVE SEE IT LIVE

ANNUAL REPORTS 34

https://www.columnfivemedia.com/case-studies/annual-report-for-pacific-life
https://www.columnfivemedia.com/work-items/pacific-life-2014-annual-report
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Interactive Experiences

Creat ive Content



SEE IT LIVEINTERACTIVE EXPERIENCES 36

People for Periods

http://peopleforperiods.columnfivemedia.com/


SEE IT LIVEINTERACTIVE EXPERIENCES 37

Lucidworks

http://lucidworks.com/darkdata/


SEE IT LIVEINTERACTIVE EXPERIENCES 38

Huffington Post

http://ps.huffingtonpost.com/SanDiego/index.html


SEE IT LIVEINTERACTIVE EXPERIENCES 39

Microsoft

Named Internet
 Marketing Association’s 

2016 IMPACT –
Best Infographic

https://cloud-platform-assets.azurewebsites.net/anatomy-of-a-breach/


Live-Action Video

Creat ive Content
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Always a Fan, Ann

SEE IT LIVELIVE-ACTION VIDEO 41

https://www.columnfivemedia.com/work-items/always-a-fan-ann


Microsoft

SEE IT LIVELIVE-ACTION VIDEO 42

https://www.youtube.com/watch?v=qkM6RJf15cg


VIEW OUR REEL 43

Motion Graphics

Creat ive Content

https://www.columnfivemedia.com/work-items/2017-video-reel


SEE IT LIVEMOTION GRAPHICS 44

Connected Learning Alliance

https://vimeo.com/157289578


MOTION GRAPHICS 45

Stand Up To Cancer
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The best stories are honest. They captivate. They sneak into your brain and 

stir things up, reshape your perspective, or rally you to action. They pick 

you up and drop you off somewhere new—but never leave you. Not all have 

happy endings, and they aren’t all easy to hear. But the best stories have one 

thing in common: They’re impossible to ignore.

Best story wins.



THANK YOU.

5151 California Ave. Suite 230
Irvine, CA 92617

20 Jay Street, Suite 704
Brooklyn, NY 11201 

+1 949.614.0759 +1 646.351.0639


